


TEACHING AWARDS 

 
• 2003 Emory Williams Distinguished Teaching Award  

(University-wide award granted to one recipient in each school) 
 

• 1994 Wharton Undergraduate Teaching Award 
 
• 1992 Wharton Undergraduate Teaching Award 

 
• 1990 University of Pennsylvania Provost Award for Distinguished Teaching  

(University-wide award granted to one recipient in an adjunct position) 
 
 
Teaching Recognition 

 
• 2003 Appointment to University Advisory Council on Teaching based on excellence in 

teaching and commitment to students 
 
 
GRANTS 
 
 
Goizueta Business School, Emory University 
 

• Summer research support provided by Goizueta Business School 
• $5,000 grant from the Honeywell Foundation (with Rick Gilkey) for neuroimaging 

research 
 
 
London Business School 
 

• Developed proposal (with Andrew Likierman) that achieved funding of £1 million from Sir 
Stanley Kalms of the Dixons Group for London Business School’s program in  

 Corporate Social Responsibility and Business Ethics 
• Developed proposal (with Philippa Morrison) that achieved funding of £250,000 from  

the Higher Education Funding Council for England (HEFCE) for the Development of 
Teaching and Learning for London Business School’s Professional Development Initiative 

 
 
The Wharton School, University of Pennsylvania 
 

• Grant from Exxon Education Foundation (with Thomas Dunfee) to fund initiative to 
integrate business ethics teaching into core courses 
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RESEARCH 
 
Research Interests 

 
My research focuses on the field of business ethics and consists of three distinct but interrelated 
streams of inquiry:  1) neuroimaging research on the cognitive processes underlying ethical 
decision-making; 2) investigation of the impact of organizational and contextual factors on 
individual ethical decision-making and behavior; and 3) the study of corporate ethics and social 
responsibility initiatives. 
 
Refereed Journal Articles 
 
William T. Ross, Jr. and DIANA C. ROBERTSON, “A Typology of Situational Factors: Impact 
on Salesperson Decision-Making about Ethical Issues, Journal of Business Ethics, 46 (3), 2003, 
213-234. 
 
DIANA C. ROBERTSON and Talia Rymon, “Purchasing Agents' Ethical Behavior: A Randomized 
Response Technique Study,” Business Ethics Quarterly, 11 (3), 2001, 455-479. 
 
William T. Ross, Jr. and DIANA C. ROBERTSON, “Lying: The Impact of Decision Context,” 
Business Ethics Quarterly, 10 (2), 2000, 409 - 440. 
 
Kathryn Graddy and DIANA C. ROBERTSON, “Fairness of Pricing Decisions: The Impact of 
Franchising as Organizational Form,” Business Ethics Quarterly, 9 (2), 1999, 225-243. 
 
William S. Laufer and DIANA C. ROBERTSON, “Corporate Ethics Initiatives as Social Control,” 
Journal of Business Ethics, 16 (10) 1997, 1029 - 1048. 
 
Nigel Nicholson and DIANA C. ROBERTSON, “The Ethical Issue Emphasis of 
Companies: Content, Patterning, and Influences,” Human Relations (lead article), 49 (11) 1996, 
1367 - 1393. 
 
DIANA C. ROBERTSON and Nigel Nicholson, “Expressions of Corporate Social Responsibility in 
U.K. Firms,” Journal of Business Ethics, 15 (10), 1996, 1095 - 1106. 
 
Bodo B. Schlegelmilch and DIANA C. ROBERTSON, “The Influence of Country and Industry on 
Ethical Perceptions of Senior Executives in the U.S. and Europe,” Journal of International 
Business Studies, 26 (4), 1995, 859-881. 
 
DIANA C. ROBERTSON and William T. Ross, Jr., “Decision-Making Processes on Ethical Issues: 
The Impact of a Social Contract Perspective,” Business Ethics Quarterly, 5 (2), 1995, 213-240. 
 
DIANA C. ROBERTSON and Bodo B. Schlegelmilch, “Corporate Institutionalization of Ethics in 
the United States and Great Britain,” Journal of Business Ethics, 12 (4), 1993, 301-312. 
 
DIANA C. ROBERTSON and Erin Anderson, “Control System and Task Environment Effects on 
Ethical Judgment: An Exploratory Study of Industrial Salespeople,” Organization Science, 4 (4), 
1993, 617-644. 
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DIANA C. ROBERTSON, “Empiricism in Business Ethics: Suggested Research Directions,” 
Journal of Business Ethics, 12 (8), 1993, 585-599.  (Lead article) 
  
Thomas W. Dunfee and DIANA C. ROBERTSON, “Integrating Ethics into the Business School 
Curriculum,” Journal of Business Ethics, 7, 1988, 847-54.   
 

• Translated into Japanese by Takeo Tsuchiya and Yukimasa Nagayasu and published in Japan 
in Review of Business Administrative Behavior, 5 (4), 1990, 57-68.   

 
Thomas W. Dunfee and DIANA C. ROBERTSON, “Work-Related Ethical Attitudes: Impact on 
Business Profitability,” Business and Professional Ethics Journal, 3 (2), 1984, 25-40. 
 
Research under Review 
 
“The Neural Basis of Thinking Morally” with John Snarey, Opal Ousley, Keith Harenski, Dubois 
Bowman, Rick Gilkey, and Clinton Kilts, under review, Journal of Cognitive Neuroscience, 
November 2003. 
 
Current Research Projects 
 
“Enabling Consumer Values through Customer-Defined Service Configurations: How ‘Blocking’ 
Software Influences Internet Usage” with Douglas Bowman, in preparation for submission to 
Journal of Marketing.  
Our research investigates the effects of consumer values on choice of service configurations, in 
this case Internet filters, and how these configurations in turn influence product adoption and 
usage. 
 
 “Ethical Issues in Reverse Auctions” with Sandy Jap 
This research tests the perceptions of ethical issues of both buyers and sellers in electronic 
reverse auctions.  The relative newness and growth of these auctions affords opportunity to probe 
the ways in which ethical norms are formed and enforced, levels of trust established, and 
opportunism discouraged.   
 
“Ethical Issues in Business-to-Business Relationships,” with William T. Ross, Jr.  
This paper develops a theoretical framework for the consideration of ethical issues in business-
to-business relationships.  In such relationships, firms can be customers, competitors, suppliers, 
and collaborators to one another, all at the same time, resulting in significant ethical challenges. 
  
“Trust in e-Business Buyer-Seller Relationships,” with William T. Ross, Jr. 
Our research investigates the effects of computer-mediated relational exchange on both 
interorganizational and interpersonal trust.  Our aim is to clarify how commitment and trust are 
achieved in computer-mediated buyer-seller relationships.  
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Chapters in Books 
 
“Ethical Issues in Business Across Cultures,” in Martin Gannon and Karen Newman (eds.) 
Handbook of Cross-Cultural Management, Blackwell, 2001. 
 
“Does Opportunity Make the Thief: An Exploratory Study of How Control Systems Influence an 
Industrial Salesperson's Ethical Behavior,” with Erin Anderson, in Ethics in Marketing, N. Craig 
Smith and John A.Quelch (eds.), 593-603.  Homewood IL: Richard D. Irwin, Inc., 1993. 
 
“Corporate Ethics Programs: The Impact of Firm Size,” in Brian Harvey, Henk J.L. Van Luijk and 
Guido Corbetta, (eds.), Market Morality and Company Size, Kluwer Academic Publishers, 1991. 
 
“The NYNEX Ethics Challenge,” with Thomas W. Dunfee, in James E. Hennessey and Suki Robins 
(eds.), Managing Toward the Millennium, Fordham University Press, 1991, 269-290. 
 
“Firm Size and Employees' Attitudes About Ethics: Some Preliminary Empirical Evidence,” with 
Thomas W. Dunfee, Norman E. Bowie, James E. Hennessey, and Katherine Nelson, in Brian 
Harvey, Henk J.L Van Luijk and Guido Corbetta, (eds.), Market Morality and Company Size, 
Kluwer Academic Publishers, 1991. 
 
“Corporate Restructuring and Employee Interests: The Tin Parachute,” in Michael Hoffman, 
Robert Frederick and Edward S. Petry, Jr. (eds.), The Ethics of Organizational Transformation: 
Mergers, Takeovers and Corporate Restructuring, New York: Quorum Books, 1989, 195-202. 
 
 
Book Reviews and Other Publications 
 
“Foreign Assignment”  (case) with Thomas W. Dunfee.     

• Reprinted in Thomas Donaldson and Patricia H. Werhane (eds.), Ethical Issues in Business: 
A Philosophical Approach, Englewood Cliffs, NJ: Prentice-Hall, Inc., 1993. 

• Reprinted in Tom L. Beauchamp and Norman E. Bowie (eds.), Ethical Theory and 
Business, Englewood Cliffs, NJ: Prentice-Hall, Inc., 2001. 

 
“Individual Professional Development,” with Philippa Morrison, Business Strategy Review, 7 (4), 
1996, 21 - 24. 
 
Book review of Elaine Sternberg, Just Business: Business Ethics in Action, London: Little,  Brown 
and Company, 1994, in Business Ethics: A European Review, 4 (2), 1995, 122-123. 
 
“Procedures for Improvement—A Dialogue,” in Business Ethics: A European Casebook, John 
Donaldson. London: Academic Press Limited, 1992. 
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• 1999-2001 Marketing Strategy Competition Judge. 
• 1998  MBA LEAD week.  Moderator of panel discussion on Leadership for all 
   first-year MBA students. 
• 1998-1999 Goizueta Business School liaison to Carter Center. 
• 1998-1999 Organization and Management Member of recruiting committee. 
• 2002-2003 Organization and Management Chair of recruiting committee resulting in  
   three new faculty hires. 
• 1999-2000 Organization and Management Facilitator of Area Identity Statement. 
 

 
Service to London Business School 
 

• Director of the International Teachers Programme (ITP), London Business School, 1996-
1998.   

• Director of Professional Development Initiative, London Business School, 1996 - 1998. 
• Committees:  Chair, Scholarship Committee, Equal Opportunity Committee; Ethics 

Steering Committee. 
 
 
Service to the Wharton School, University of Pennsylvania 
 

• Committee: International Committee, Chair of subcommittee on exchange program with 
Bocconi University, Milan, Italy. 
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